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MOBILITY GLOBAL

¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ όǘƘƛǎ άtǊŜǎŜƴǘŀǘƛƻƴέύ Ƙŀǎ ōŜŜƴ ǇǊŜǇŀǊŜŘ ǎƻƭŜƭȅ ŦƻǊ ƛƴŦƻǊƳŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎ ŦǊƻƳ ƛƴŦƻǊƳŀǘƛƻƴ ǎǳǇǇƭƛŜŘ ōȅ ƻǊ ƻn bŜƘŀƭŦ ƻŦ aƻōƛƭƛǘȅ DƭƻōŀƭΣ LƴŎ όάaƻōƛƭƛǘȅέύ ŀƴŘ {ϧt DƭƻōŀƭΣ LƴŎ όά{tDLέύΦ bƻƴŜ ƻŦ aƻōƛƭƛǘȅΣ {tDLΣ ƻǊ ŀƴȅ ƻŦ ƛǘǎ ǎǳōǎƛŘƛŀǊƛŜǎΣ 
stockholders, partners, members, affiliates, directors, officers, employees, advisers, representatives or agents makes any representation or warranty as to the accuracy, reliability, reasonableness or completeness of this information and shall not have any 
liability whatsoever, including liability for direct, indirect, incidental, exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal fees or losses (including lost income or profits and opportunity costs) in connection with the use 
of the information contained in, or for any omission of information from, this Presentation.

Forward-Looking Statements 
This Presentation, as well as other statements made by Mobility and SPGI, contain forward-looking statements that reflect, when ƳŀŘŜΣ aƻōƛƭƛǘȅΩǎ ŀƴŘ {tDLΩǎ ŎǳǊǊŜƴǘ ǾƛŜǿǎ ǿƛǘƘ ǊŜǎǇŜŎǘ ǘƻ ŎǳǊǊŜƴǘ ŜǾŜƴǘǎΣ ŎŜǊǘŀƛƴ ƛƴǾŜǎǘƳŜƴǘǎ ŀƴŘ ŀŎǉǳƛǎƛǘƛƻƴǎ ŀƴŘ ŦƛƴŀƴŎƛŀƭ 
performance. Such forward-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎ ŀǊŜ ǎǳōƧŜŎǘ ǘƻ Ƴŀƴȅ ǊƛǎƪǎΣ ǳƴŎŜǊǘŀƛƴǘƛŜǎ ŀƴŘ ŦŀŎǘƻǊǎ ǊŜƭŀǘƛƴƎ ǘƻ aƻōƛƭƛǘȅΩǎ ƻǇŜǊŀǘƛons and business environment, which may cause the actual results of Mobility to be materially different from any future results. 
!ƭƭ ǎǘŀǘŜƳŜƴǘǎ ǘƘŀǘ ŀŘŘǊŜǎǎ ŦǳǘǳǊŜ ƻǇŜǊŀǘƛƴƎΣ ŦƛƴŀƴŎƛŀƭ ƻǊ ōǳǎƛƴŜǎǎ ǇŜǊŦƻǊƳŀƴŎŜ ƻǊ aƻōƛƭƛǘȅΩǎ ǎǘǊŀǘŜƎƛŜǎ ƻǊ ŜȄǇŜŎǘŀǘƛƻƴǎ ŀǊŜ forward-looking statements. Factors that could cause actual results to differ materially from these forward-looking statements include, 
but are not limited to, the following: worldwide economic, financial, political, and regulatory conditions and factors that contribute to uncertainty; the volatility and health of debt, equity, commodities, energy and automotive markets; the demand and market 
ŦƻǊ ŎǊŜŘƛǘ ǊŀǘƛƴƎǎ ƛƴ ŀƴŘ ŀŎǊƻǎǎ ǘƘŜ ǎŜŎǘƻǊǎ ŀƴŘ ƎŜƻƎǊŀǇƘƛŜǎ ǿƘŜǊŜ aƻōƛƭƛǘȅ ƻǇŜǊŀǘŜǎΤ aƻōƛƭƛǘȅΩǎ ŀōƛƭƛǘȅ ǘƻ Ƴŀƛƴǘŀƛƴ ŀŘŜǉǳŀǘŜ physical, technical and administrative safeguards to protect the security of confidential information and data, and the potential for a 
system or network disruption that results in regulatory penalties and remedial costs or improper disclosure of confidential information or data; the outcome of litigation, government and regulatory proceedings, investigations and inquiries; concerns in the 
ƳŀǊƪŜǘǇƭŀŎŜ ŀŦŦŜŎǘƛƴƎ aƻōƛƭƛǘȅΩǎ ŎǊŜŘƛōƛƭƛǘȅ ƻǊ ƻǘƘŜǊǿƛǎŜ ŀŦŦŜŎǘƛƴƎ ƳŀǊƪŜǘ ǇŜǊŎŜǇǘƛƻƴǎ ƻŦ ǘƘŜ ƛƴǘŜƎǊƛǘȅ ƻǊ ǳǘƛƭƛǘȅ ƻŦ ǎŜǊǾƛŎŜs; the effect of competitive products (including those incorporating artificial intelligence and pricing, including the level of success of new 
product developments and global expansion; the impact of customer cost-cutting pressures; a decline in the demand for our products and services by our customers and other market participants; our ability to develop new products or technologies, to 
integrate our products with new technologies; the introduction of competing products or technologies by other companies; our ability to protect our intellectual property from unauthorized use and infringement; our ability to attract, incentivize and retain 
key employees; the continuously evolving regulatory environment in Europe, the United States and elsewhere around the globe; MobƛƭƛǘȅΩǎ ŜȄǇƻǎǳǊŜ ǘƻ ǇƻǘŜƴǘƛŀƭ ŎǊƛƳƛƴŀƭ ǎŀƴŎǘƛƻƴǎ ƻǊ ŎƛǾƛƭ ǇŜƴŀƭǘƛŜǎ ŦƻǊ ƴƻƴŎƻƳǇƭƛŀƴŎŜ ǿƛǘƘ ŦƻǊŜƛƎƴ ŀƴŘ ¦Φ{Φ ƭŀǿǎ ŀƴŘ ǊŜƎǳƭŀǘƛons 
ǘƘŀǘ ŀǊŜ ŀǇǇƭƛŎŀōƭŜ ƛƴ ǘƘŜ ƧǳǊƛǎŘƛŎǘƛƻƴǎ ƛƴ ǿƘƛŎƘ ƛǘ ƻǇŜǊŀǘŜǎΤ aƻōƛƭƛǘȅΩǎ ŀōƛƭƛǘȅ ǘƻ ƳŀƪŜ ŀŎǉǳƛǎƛǘƛƻƴǎ ŀƴŘ ŘƛǎǇƻǎƛǘƛƻƴǎ ŀƴŘ ǎuccŜǎǎŦǳƭƭȅ ƛƴǘŜƎǊŀǘŜ ǘƘŜ ōǳǎƛƴŜǎǎŜǎ ǿŜ ŀŎǉǳƛǊŜΤ ŎƻƴǎƻƭƛŘŀǘƛƻƴ ƻŦ aƻōƛƭƛǘȅΩǎ ŎǳǎǘƻƳŜǊǎ ƻǊ ǎǳǇǇƭƛŜǊǎΤ ǘƘŜ ŀōƛƭƛǘȅ ƻŦ aƻōƛƭƛǘȅΣ ŀƴd its third-
ǇŀǊǘȅ ǎŜǊǾƛŎŜ ǇǊƻǾƛŘŜǊǎΣ ǘƻ Ƴŀƛƴǘŀƛƴ ŀŘŜǉǳŀǘŜ ǇƘȅǎƛŎŀƭ ŀƴŘ ǘŜŎƘƴƻƭƻƎƛŎŀƭ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜΤ aƻōƛƭƛǘȅΩǎ ŀōƛƭƛǘȅ ǘƻ ǎǳŎŎŜǎǎŦǳƭƭȅ Ǌecover from a disaster or other business continuity problem; the separation of Mobility from SPGI not being consummated within the 
anticipated time period or at all; the ability of the separation of Mobility to qualify for tax-free treatment for U.S. federal ƛƴŎƻƳŜ ǘŀȄ ǇǳǊǇƻǎŜǎΤ ŀƴȅ ŘƛǎǊǳǇǘƛƻƴ ǘƻ aƻōƛƭƛǘȅΩǎ ōǳǎƛƴŜǎǎ ƛƴ ŎƻƴƴŜŎǘƛƻƴ ǿƛǘƘ ǘƘŜ ǇǊƻǇƻǎŜŘ ǎŜǇŀǊŀǘƛƻƴ ƻŦ aƻōƛƭƛǘȅΤ ŀƴȅ ƭƻǎǎ ƻf synergies 
from separating the businesses of Mobility and SPGI that adversely impact the results of operations of both businesses; and following the separation of Mobility, the combined value of the common stock of the two publicly-traded companies not being equal 
ǘƻ ƻǊ ƎǊŜŀǘŜǊ ǘƘŀƴ ǘƘŜ ǾŀƭǳŜ ƻŦ {tDLΩǎ ŎƻƳƳƻƴ ǎǘƻŎƪ ƘŀŘ ǘƘŜ ǎŜǇŀǊŀǘƛƻƴ ƴƻǘ ƻŎŎǳǊǊŜŘΦ !ŘŘƛǘƛƻƴŀƭ ŦŀŎǘƻǊǎ ŀǊŜ ŘƛǎŎǳǎǎŜŘ ǳƴŘŜǊ ǘhe ŎŀǇǘƛƻƴǎ άwƛǎƪ CŀŎǘƻǊǎέ ŀƴŘ άaŀƴŀƎŜƳŜƴǘΩǎ 5ƛǎŎǳǎǎƛƻƴ ŀƴŘ !ƴŀƭȅǎƛǎ ƻŦ CƛƴŀƴŎƛŀƭ /ƻƴŘƛǘƛƻƴ ŀƴŘ wŜǎǳƭǘǎ ƻŦ hǇŜǊŀǘƛƻƴǎέ ƛƴ {tDLΩǎ 
filings with the Securities and Exchange Commission. New risks and uncertainties arise from time to time, and it is impossible for us to predict these events or how they may affect Mobility or SPGI. It should be remembered that the price of ordinary shares and 
any income from them can go down as well as up. Mobility and SPGI disclaims any intention or obligation to update or revise any forward-looking statements, whether as a result of new information, future events and/or otherwise, except as may be required 
by law.

Non-GAAP Financial Measures 
This Presentation includes certain non-GAAP financial measures as defined by SEC rules. Such non-GAAP financial measures are presented as supplemental financial measurements in the evaluation of our business. We believe the presentation of these 
financial measures helps investors to assess our operating performance from period to period and enhances understanding of our financial performance and highlights operational trends. Non-GAAP financial measures are widely used by investors in the 
valuation, comparison, rating and investment recommendations of companies. However, such measurements may not be comparable to those of other companies in our industry, which limits their usefulness as a comparative measure. Such measures are not 
required by or calculated in accordance with GAAP and should not be considered as substitutes for net income or any other measure of operating cash flow or liquidity. For a reconciliation of these non-GAAP financial measures to the most directly comparable 
GAAP metrics, please see the appendix to this Presentation.
tƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ά5ŜŦƛƴƛǘƛƻƴǎέ ŀǘ ǘƘŜ ŜƴŘ ƻŦ ǘƘƛǎ tǊŜǎŜƴǘŀǘƛƻƴ ŦƻǊ ŘŜŦƛƴƛǘƛƻƴǎ ƻŦ ŎŜǊǘŀƛƴ ƴƻƴ-GAAP financial measures, including Adjusted EBITDA and margin, Free Cash Flow, Free Cash Flow Conversion and Gross Leverage Ratio.

Market and Industry Data
This presentation includes market and industry data and forecasts that Mobility has derived from independent consultant reports, publicly available information, various industry publications, other published industry sources, and its internal data and 
estimates. Independent consultant reports, industry publications and other published industry sources generally indicate that the information contained therein was obtained from sources believed to be reliable. Although Mobility believes that these third-
party sources are reliable, it does not guarantee the accuracy or completeness of this information, and Mobility has not indepenŘŜƴǘƭȅ ǾŜǊƛŦƛŜŘ ǘƘƛǎ ƛƴŦƻǊƳŀǘƛƻƴΦ aƻōƛƭƛǘȅΩǎ ƛƴǘŜǊƴŀƭ Řŀǘŀ ŀƴŘ ŜǎǘƛƳŀǘŜǎ ŀǊŜ ōŀǎŜŘ ǳǇƻƴ ƛƴŦƻǊƳŀǘƛƻƴ ƻōǘŀƛƴŜŘ ŦǊƻƳ ǘǊŀŘŜ ŀƴŘ 
ōǳǎƛƴŜǎǎ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŀƴŘ ƻǘƘŜǊ ŎƻƴǘŀŎǘǎ ƛƴ ǘƘŜ ƳŀǊƪŜǘǎ ƛƴ ǿƘƛŎƘ aƻōƛƭƛǘȅ ƻǇŜǊŀǘŜǎ ŀƴŘ ƳŀƴŀƎŜƳŜƴǘΩǎ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ƛƴŘǳǎǘǊy conditions. Although Mobility believes that such information is reliable, it has not had this information verified by any 
independent sources. In addition, the information contained in this presentation is as of the date hereof (except where otherwise indicated), and Mobility has no obligation to update such information, including in the event that such information becomes 
inaccurate or if estimates change. Subsequent materials may be provided by or on behalf of Mobility in its discretion and such information may supplement, modify or supersede the information in these materials. Neither Mobility, nor any of its respective 
affiliates, advisors or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss or damage howsoever arising from any use of these materials or their contents or otherwise arising in connection with these materials.

All operational and financial metrics included in this Presentation reflect the period ending December 31, 2025, unless otherwise noted. 

Disclaimer
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MOBILITY GLOBAL

Agenda 

4

¢La9 {9{{Lhb SPEAKER

08:30 ς лфΥол wŜƎƛǎǘǊŀǘƛƻƴΣ 5ŜƳƻǎ ϧ tǊƻŘǳŎǘ {ƘƻǿŎŀǎŜ

09:30 ς лфΥор ²ŜƭŎƻƳŜ ϧ LƴǘǊƻŘǳŎǘƛƻƴ Tejal Engman, Managing Director, Investor Relations

09:40 ς 10:10 Strategic Vision Bill Eager, Chief Executive Officer 

10:10 ς 10:35 .н. {ƻƭǳǘƛƻƴǎ 5ŜŜǇ 5ƛǾŜ WƻŜ [ŀCŜƛǊ Σ tǊŜǎƛŘŜƴǘ aƻōƛƭƛǘȅ .ǳǎƛƴŜǎǎ {ƻƭǳǘƛƻƴǎ

10:35 ς 10:50 .ǊŜŀƪ

10:50 ς 11:15 /!wC!· 5ŜŜǇ 5ƛǾŜ {Ŏƻǘǘ CǊŜŘŜǊƛŎƪǎ Σ tǊŜǎƛŘŜƴǘ /!wC!· 

11:15 ς ммΥол Data, Technology & AI WŜǊŜƳȅ aƻǊŜƘƻǳǎŜ Σ IŜŀŘ ƻŦ !L hŦŦƛŎŜ 

11:30 ς мнΥлл CƛƴŀƴŎƛŀƭ CǊŀƳŜǿƻǊƪ aŀǘǘ /ŀƭŘŜǊƻƴŜ Σ /ƘƛŜŦ CƛƴŀƴŎƛŀƭ hŦŦƛŎŜǊ 

12:00 ς 12:30 Q&A Session Bill Eager, Mobility Leadership Team

12:30 ς 12:35 CEO Closing Bill Eager

12:35 ς лнΥол Lunch & Product Demos



MOBILITY GLOBAL 5



MOBILITY GLOBAL

Strategic Vision

Bill Eager 
Chief Executive Officer 

6MOBILITY GLOBAL



MOBILITY GLOBALMOBILITY GLOBAL

To provide the trusted information that helps 
billions of people build, sell, and own vehicles 
with more confidence. 

Our Mission

7MOBILITY GLOBAL



MOBILITY GLOBAL 8

Three takeaways from today

Design team: Please look for images that can represent the three topics that 
our CEO wants the audience to take away. Feel free to create a more 
compelling design but it should be simple so that he can freely talk about 
these points and people get drawn to what he says.

Enormous 
market

Unmatched 
assets

Clear 
opportunity

MOBILITY GLOBAL



MOBILITY GLOBAL

Agenda 

CORESTRATEGIC ASSETS

VISION AHEAD 

COMPELLING VALUE PROPOSITION

INTRODUCTION TO MOBILITY GLOBAL
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MOBILITY GLOBAL

Mobility Global today: Scaled industry leader 

REVENUE BY SEGMENT

65%
CARFAX 

35%
B2B Solutions

REVENUE BY GEOGRAPHY

83%
U.S.

17%
International

REVENUE BY CUSTOMER TYPE

TOTAL REVENUE

$1.75B
SUBSCRIPTION REVENUE

81%

20% 
OEM & Supplier 

62% 
Dealer (B2B & CARFAX)

18% 
Financial / 
Consumer / Other

10

MOBILITY: OVERVIEW



MOBILITY GLOBAL

Mobility Global at a glance

FY25 BUSINESS HIGHLIGHTS

$1,485 
$1,613 

$1,750 

2023 2024 2025

REVENUE GROWTH

8.6%
CAGR

11

8.5%
Revenue 
growth

40.6%
Adj. EBITDA 
Margin

100%
Top 40 
OEMs

53M+
Car Care Users

40K+
Dealer 
Customers

94%
Top 100 
Suppliers

MOBILITY: OVERVIEW

MOBILITY GLOBAL



MOBILITY GLOBAL

Accelerating industry demand for data and intelligence

12

Mobility Global is uniquely positioned to capture that demand

Growing 
demand for 

data and 
intelligence

$8T
Global Auto Market 

90M+
New vehicles sold annually 

1.5B+
Vehicles in operation globally

AFFORDABILITY

INCREASING REGULATION

RISING CONSUMER DEMAND FOR INFORMATION

GEOPOLITICS AND TARIFF VOLATILITY 

SUPPLY CHAIN DISRUPTION

ELECTRIFICATION & POWERTRAIN FRAGMENTATION

SOFTWARE-DEFINED AND AUTONOMOUS VEHICLES

MARKET CONTEXT

MOBILITY: OVERVIEW

MOBILITY GLOBAL ESTIMATES, 2025



MOBILITY GLOBAL

Uniquely positioned across the entire automotive ecosystem

13

SUPPLY

MARKET

BUILD

FINANCE

SELL

PLAN

MOBILITY: ASSETSτ CUSTOMER NETWORK

90M 
NEW VEHICLES 

ANNUALLY

NEW VEHICLE 
LIFECYCLE

SHOP 

BUY 

SERVICE

SELL 

CONSUMER 
LIFECYCLE 

1.5B+ 
VEHICLES 

IN OPERATION



MOBILITY GLOBAL

Creating and shaping categories for 100 years and counting

14

Acquires Market Scan to build 
pricing incentives and payment 
capabilities

Launched 
CARFAX National 
Ad Campaign

Acquired Global 
Insight (2008) and CSM 
(2009) to create a 
leading industry 
forecasting franchise automotiveMastermind 

launches Behavior Prediction 
Scores (2013)

IHS acquires Polk 
and CARFAX 
(2013)

IHS Markit acquires 
automotive Mastermind, 
a market leading sales 
platform for dealers (2017)

S&P Global announces 
spin-off of Mobility 
Global

[ŀǳƴŎƘŜŘ ά{Ƙƻǿ aŜ ¢ƘŜ 
/!wC!·έ ŀŘ ŎŀƳǇŀƛƎƴ

Launched CAR FOX 
brand mascot

CARFAX
founded (1984)

Polk acquisition of CARFAX 
(partially in 1993, 
fully in 1999)

S&P Global acquires
IHS Markit, Mobility 
is formed

Launch of CARFAX New 
Car Listings

Launch of Data-as-a-
Service for Dealer 
Groups

Polk 
established 
(1870)

IHS acquires CarProof, 
extending vehicle history 
business to Canada

1870 1922 1984 1980s-90s 2000s 2010 2013-14 2016-19 2022-23 2023 2025

CREATING MULTIPLE 
CATEGORIES

BUILDING A SCALED 
INDUSTRY LEADER

ACCELERATING THROUGH AI, 
DATA LEADERSHIP

Polk 
established 
relationship 
with GM
(1922)

MOBILITY: OVERVIEW



MOBILITY GLOBAL

Agenda 

CORESTRATEGIC ASSETS

VISION AHEAD 

COMPELLING VALUE PROPOSITION

INTRODUCTION TO MOBILITY GLOBAL
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MOBILITY GLOBAL

4. DEEPLY EMBEDDED IN ECOSYSTEM

Mission-critical solutions

Insights used at point of decisions

Integrated across most major workflow tools

3. UNMATCHED CUSTOMER NETWORK

Scaled access across the automotive ecosystem

Including OEMs, Suppliers, Dealers, Financial 
institutions and Consumers 

2. TRUSTED LEADING BRANDS

Independent, trust earned over decades

Four core strategic assets powered by AI = compounding advantage

16

1. PROPRIETARY DATA ESTATE

Vast contributing network 

Proprietary analytics and tools

Continuous customer feedback loops

MOBILITY: ASSETS



MOBILITY GLOBAL

Deepest, most valuable proprietary data estate in automotive

17

Vast contributing 
network of partners

6K+ 
Police agencies

177K
Data sources 

92K+ 
Service Shops

Continuous customer 
feedback

28M+
Vehicle history report
views monthly

~170K
Data research 
inquiries in the last 
year

23K 
users logging into Strategy 
& Planning platforms 
monthly

126M+
Households modeled

Proprietary analytics and 
tools

250M
VH-based valuations

215M
Behavior Prediction Scores 
calculated daily

Massive, 
proprietary datasets

~832M
Unique vehicles tracked

60B
Vehicle records

MOBILITY: ASSETS τ DATA

>90%
Revenue from unique data, proprietary IP and analytics 

UNPARALLELEDDATAESTATEASSEMBLEDOVERMANYDECADES



MOBILITY GLOBAL

Our trusted, leading brands define their categories

18

CARFAX

2021 
Honda 
Accord

Vehicle History Report

1 Accident Found

CARFAX 1-Owner

1 Open Recall

13 Service Records

Personal Use

Minor Severe

Damage Severity Scale

1. DERIVED FROM TENEO SURVEY OF 1,257 AUTOMOTIVEMASTERMIND CUSTOMERS IN MAY 2021
2. INTERNAL CARFAX DATA FOR THE PERIOD 2000 TO 2025. INCLUDES TRADITIONAL ADS (TV & RADIO), PAID DIGITAL MEDIA AND CLASSIFIED PARTNERS, DEALER POINT-OF-PURCHASE (POP) AND AD 

PRODUCTION (DATA ONLY AVAILABLE SINCE 2015)

ά{Ƙƻǿ ƳŜ ǘƘŜ 
/!wC!·έ

90%
of Key Decision Makers 
believe automotive 
Mastermind is 
άƴŜŜŘŜŘ ƛƴ ǘƘŜƛǊ 
ŘŜŀƭŜǊǎƘƛǇǎέ1

100 Years
of trusted data 
stewardship 
with Polk

30+ Years
as Market Leading 
Forecast

96%
Total in-market 
Awareness

85%
Car Fox mascot 
Recognition

$1.5B
Media Investment 
Since 20002

B2B Solutions

MOBILITY: ASSETS τ BRAND



MOBILITY GLOBAL

Unmatched scale and reach across the automotive ecosystem

19

SUPPLY

94%
Top 100 Global 

Automotive 
Suppliers

MARKET

40K+
Dealer Network

BUILD

FINANCE

17
Of Top 20 

Financial Institutions

SELL

PLAN

MOBILITY: ASSETS τ CUSTOMER NETWORK

100%
Top 40 Global OEMs

NEW VEHICLE 
LIFECYCLE

90M 
NEW VEHICLES 

ANNUALLY

SHOP 

BUY 

SERVICE

SELL 

23M+
Monthly Unique Visitors to CARFAX 

US Website and App

1.4M+
Annual 

Trade-In Leads

28M+
Vehicle History Report Views 

Monthly

53M+
CARFAX Car Care Consumer 

Audience

CONSUMER 
LIFECYCLE 

1.5B+ 
VEHICLES 

IN OPERATION



MOBILITY GLOBAL

Embedded in customer decisions and workflows

20

Planning Solutions Marketing & Sales 
Solutions 

CARFAX 

MOBILITY: ASSETS τ EMBEDDED
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Agenda 

CORESTRATEGIC ASSETS

VISION AHEAD 

COMPELLING VALUE PROPOSITION

INTRODUCTION TO MOBILITY GLOBAL

21
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Our mission 
To provide the trusted information that helps 
billions of people build, sell, and own vehicles 
with more confidence. 

MOBILITY GLOBAL
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Three areas of focus

Unify Mobility Global 
Bring together our talent, operations, 
and data into one single, powerful 
foundation

Expand market position
Deepen core penetration, unlock new 
solutions, and scale globally

Infuse AI everywhere
Accelerate time-to-market and drive 
relentless efficiencies

MOBILITY GLOBAL



MOBILITY GLOBAL

Unifying Mobility Global

24

MOBILITY: VISION τ ONE MOBILITY

ÅNew BoD and ELT

ÅCentral AI Desk

Å~3,500 highly talented people

ÅAward winning culture

World-class team

One team, one mission

Commercial engine

ÅShared customer view

ÅHarmonized go-to-market

ÅOptimized customer value

ÅLeveraged global footprint

Growth platform

Streamlined operations

ÅConsolidated teams

ÅStandardized workflows

ÅIntegrated systems

ÅCentral Data Ops & IT

Efficient setup

MOBILITY GLOBAL
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Infusing AI everywhere to accelerate growth and drive efficiency

25

ÅAutomated core workflows 

Å10-15% accelerated engineering 
velocity

Drive 
productivity

Amplify data 
signals

Supercharge 
core revenue

ÅOptimized data estate

ÅHigh-value data extraction

Å3.8B more signals

ÅAI-embedded existing solutions

ÅFaster, smarter products

Å215M daily prediction scores

Pioneer 
AI-native solutions 

ÅPurpose-built agentic tools

ÅAutonomous decision execution

ÅHigh-value new use cases

Exponential efficiency Amplified intelligence
Next-generation 

innovation

MOBILITY: VISION τAI EVERYWHERE

Strengthen leadership 
position
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Expanding market position through three growth vectors

26

International

Extend our proven, 
highly profitable U.S. capabilities

Leverage localized data
to replicate our standard of trust 
globally

Core Growth

Deepen penetration
and increase share of wallet 

Cross-sell
Across existing segments

Fully monetize 
data and audiences

New Solutions

Deploy predictive 
intelligence
for smarter decisions

Expand insights 
from growing Data Estate

Unlock new markets 
through adjacent product launches

Building on the One Mobility Global foundation

+ +

MOBILITY: VISIONτGROWTH
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Growth vectors unlocking a $78B TAM opportunity

$78B 
2025 TAM

TAM Breakdown

EXTENDED

$26B
Digital Ads
Sell My Car
Data Studio
Procurement Intelligence
Internationalization

27

13%
SHARE OF CORE

$14B 
CORE TAM

$40B 
CORE + EXTENDED TAM

ADJACENT

$38B
Aftermarket services
P&C claims & repair
Engineering, cost solutions

CORE

$14B
Vehicle History
Service Loyalty
Car Listings 
OEM & Dealer Marketing Solutions
Vehicle Forecasting, Supply Chain & Tech

MOBILITY: VISIONτGROWTH PLATFORM

Already in-flight priorities address $40B core + extended TAM

ALL FIGURES AND METRICS AS OF 2025 ESTIMATES FROM INDEPENDENT THIRD-PARTY CONSULTING FIRM; ESTIMATED BASED ON MIDPOINT OF RANGES PROVIDED
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Agenda 

CORESTRATEGIC ASSETS

VISION AHEAD 

COMPELLING VALUE PROPOSITION

INTRODUCTION TO MOBILITY GLOBAL

28
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A compelling investment 

29

A massive, expanding market Category-defining data intelligence 
and brands

Indispensable value to customers + compounding returns for investors

ht9w!¢LbD Lb Χ [9!5LbD ²L¢I Χ
RIGHT TEAM AND SETUP TO EXECUTE 
²L¢I Ch/¦{ Χ

Unify Mobility Global

Infuse AI everywhere

Expand market position

MOBILITY: VALUE PROPOSITION

MOBILITY GLOBAL
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Framework for investor value creation

1. PERCENTAGE OF FREE CASH FLOW FOR CAPITAL RETURN CONSIDERS FREE CASH FLOW AFTER INVESTMENTS (DEFINED AS FREE CASH FLOW MINUS ACQUISITIONS) 30

Margin
Expansion

Compounding 
EBITDA Growth

Dividend
Distributor

M&A as an 
Accelerant

Consistent
Capital Returns

Predictable Organic 
Revenue Growth 

7.5-10% 
annually

20-25% 
of GAAP 

net income

75%+ 
of FCF returned 

annually(1)

Additional 
capacity while 
maintaining 

IG rating

8-11% 
Adj. EBITDA growth

MOBILITY: VALUE PROPOSITION

+50bps
annually after 

standalone reset
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B2B Solutions

Joe LaFeir
President, Mobility Business Solutions 

31MOBILITY GLOBAL
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/ƘŀƴƎŜ ōŀŎƪƎǊƻǳƴŘ ŎƻƭƻǊ Ҧ wƛƎƘǘ ŎƭƛŎƪ Ҧ CƻǊƳŀǘ .ŀŎƪƎǊƻǳƴŘ Ҧ Cƛƭƭ Ҧ {ƻƭƛŘ Cƛƭƭ Ҧ /ƻƭƻǊ Ҧ {ŜƭŜŎǘ ŎƻƭƻǊ

100 Years of Trust 
Embedded in the Decisions that Matter

32MOBILITY GLOBAL
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Agenda

CORESTRATEGIC ASSETS

KEY GROWTH DRIVERS

INTRODUCTION TO B2B SOLUTIONS 

33
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Diversified, resilient and subscription-led revenue

REVENUE BY TYPE

82%
Subscription

18%
Transactional

REVENUE BY GEOGRAPHY

79%
United States

21%
International

REVENUE BY BUSINESS LINE

34

B2B:OVERVIEW

FY25 REVENUE BREAKDOWN

B2B REVENUE

$608M

74%
Marketing & Sales

26%
Strategy & Planning
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B2B Solutions at a glance

REVENUE GROWTH

$557 
$574 

$608 

2023 2024 2025

4.5%
CAGR

35

FY25 BUSINESS HIGHLIGHTS

100%
Top 40 Global 
OEMs

13B+
Transaction 
Records

832M
VINs Tracked

99%
Global Vehicle 
Production Covered

B2B: OVERVIEW

~

MOBILITY GLOBAL
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Leading positions across the new vehicle lifecycle

SHOP 

BUY 

SERVICE

SELL 

23M+
Monthly Unique Visitors to CARFAX 

US Website and App

1.4M+
Annual 

Trade-In Leads

28M+
Vehicle History Report Views 

Monthly

53M+
CARFAX Car Care Consumer 

Audience

SUPPLY

94%
Top 100 Global 

Automotive Suppliers

MARKET

40K+
Dealer Network

BUILD

FINANCE

17
Of Top 20 

Financial Institutions

SELL

PLAN

1.5B+ 
VEHICLES 

IN OPERATION

100%
Top 40 Global OEMs

CONSUMER 
LIFECYCLE 

NEW VEHICLE 
LIFECYCLE

90M 
NEW VEHICLES 

ANNUALLY

B2B: OVERVIEW

36
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Planning & Strategy
What will be built, sold and invested in 
5 to 15+ years out

Å Every question that moves capital 

Å¢ƘŜ ƛƴŘǳǎǘǊȅΩǎ ŦƻǊŜŎŀǎǘ ŀƴŘ ŘŜŎƛǎƛƻƴ ƭŀȅŜǊ

Marketing & Sales
Who is buying, what model, from whom, 
at what price ς today

Å Performance + Audiences + Pricing + 
AI-driven selling in one single stack

Å Closed-loop from audience to activation

The intelligence backbone of global automotive

Powering where the industry plans, markets and sells

B2B: OVERVIEW

37
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Agenda

CORESTRATEGIC ASSETS

KEY GROWTH DRIVERS

INTRODUCTION TO B2B SOLUTIONS 

38
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4. DEEPLY EMBEDDED IN ECOSYSTEM

Embedded in OEM production planning, allocation and 
supply chain scenario modeling 

Insights used at point of decisions

Four core strategic assets, powered by AI

39

3. UNMATCHED CUSTOMER NETWORK

Nearly every global OEM and 
tier 1 supplier

Thousands of dealers 

2. TRUSTED LEADING  BRANDS

Polk industry benchmark since 1920

Deep human expertise 

1. PROPRIETARY DATA ESTATE

832M unique vehicles tracked across the 
global parc 

126M US households modeled for purchase 
prediction

B2B: ASSETS
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Unmatched breadth and depth of data

40

B2B: ASSETSτDATA

>90% Revenue from unique data, proprietary IP and analytics  

Strategy & Planning Marketing & Sales
SEGMENT 
COVERAGE

Light vehicle

Medium heavy commercial

Powertrain

Components / supply chain

Global vehicle registrations

Global PARC

BREADTH OF 
COVERAGE

HOUSEHOLD AND 
CONSUMER DATA

Household Demographics

Current State

Loyalty

Garage Data

TRANSACTIONAL DATA

Pricing and 
Transaction Details

VEHICLE DATA

VIN-spec

Mileage

Incentive

Service

Inventory

~9B+ 
New & Used Vehicle 
records

832M
Unique VINs Tracked 

126M 
Households

4B+ 
Household Records

30 years 
Ownership Data

19B+ 
New Vehicle Pricing 
and Incentive Records

13B+ 
Transaction Records

DEPTH OF 
COVERAGE

145+
Markets Covered

99%
of Global Production 
Covered

400+
Sales Brands Covered

2,900+
Supplier Plant Locations 
Across 
80+ Countries

80M+
Rows of Actively 
Covered Vehicle Data

85K+
Vehicle variants

4,400+ 
Suppliers 
>60% of Value

2,000+
Vehicle Attributes      

990+
Vehicle Production Plants 
Across 50+ Countries

200+
Engine Manufacturers
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Trusted brands and leading expertise = industry gold standard

41

B2B: ASSETSτBRAND

90%
of key decision makers believe 
ŀǳǘƻƳƻǘƛǾŜaŀǎǘŜǊƳƛƴŘ ƛǎ άƴŜŜŘŜŘ ƛƴ 
ǘƘŜƛǊ ŘŜŀƭŜǊǎƘƛǇέ (1)

100 Years
of trusted data stewardship 
with Polk

30+ Years
as market leading forecast

Trust and engagement with key decision makers

145+ 
countries covered
globally

Industry Leading Experts  

REFERENCE FOR PUBLICATIONS

REFERENCE OF THE INDUSTRY τ WHENEVER THEY MAKE CLAIMS

"47 years as best-selling truck" άфс҈ ǎǘƛƭƭ ƻƴ ǘƘŜ ǊƻŀŘέ

ά²ƛƴƴŜǊ ƻŦ нлнс [ƻȅŀƭǘȅ 
!ǿŀǊŘǎέ

ά!ƳŜǊƛŎŀΩǎ ŀƭƭ ǘƛƳŜ ōŜǎǘ-
ǎŜƭƭƛƴƎ {¦±έ

άIƛƎƘŜǎǘ ōǊŀƴŘ ƭƻȅŀƭǘȅ ƛƴ 
ǘƘŜ ƛƴŘǳǎǘǊȅέ

ά!ƳŜǊƛŎŀΩǎ ōŜǎǘ-selling 
ōǊŀƴŘ ŦƻǊ пȄпέ

άІм ƛƴ [ŜŀǎŜκwŜƴǘŀƭέ

ά!ƳŜǊƛŎŀΩǎ ōŜǎǘ-selling 
ǎǇƻǊǘǎ ŎŀǊ έ

Thousands of touch points with and between industry leaders around the globe

1. DERIVED FROM TENEO SURVEY OF 1,257 AUTOMOTIVEMASTERMIND CUSTOMERS IN MAY 2021
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Powerful network effects from a scaled data moat

42

FOOTER

100%
Usage by Top 
40 Global OEMs

90%
of Industry Volume 
developed with our data

94%
Usage by Top 100
Automotive Suppliers

100%
Usage by Top 40
Automotive Suppliers

11K
US Dealersuse B2B Solutions

OEM Network Supplier 
Network

Dealers

B2B: ASSETSτCUSTOMER NETWORK

1. Independent View

2. Industry Point of Reference

3. High Value Interactions

4. Bidirectional 
Communication
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Deeply embedded in the automotive ecosystem 

Planning Selling Post-sell

B2B: ASSETSτEMBEDDED

Cycle + Capacity Planning
Most OEM (100% of Top 40) 
Suppliers (94% of Top 100)

Tender Bidding 
Hundreds of suppliers

Financial Modelling
Leading F&I, captives and 
Professional Services

Regulatory Modelling
Many Government agencies
in the U.S. and International

Sales Operations
Most OEM 90% Dealer Groups

Market Activation
Most U.S. Dealerships

Digital Media
9 out of 10 media platforms

Payments
Major payment provider

Fitments and ACES
Major Parts and aftersales players

Financial Institutions
Transunion, Verisk, LexisNexis etc.

DMV 
Registrations of vehicles

Recall
All major OEMs

Wired into auto operations
5ƻǿƴ ǘƻ ǘƘŜ ƭŜǾŜƭ ƻŦ ŎǳǎǘƻƳŜǊ ǎǇŜŎƛŦƛŎ ŘŜŦƛƴƛǘƛƻƴǎ ƻŦ ǎŜƎƳŜƴǘǎΣ ǾŀǊƛŀƴǘǎΣ ŎƻƳǇŜǘƛǘƻǊǎΣ ǘŜǊǊƛǘƻǊƛŜǎΣ Χ
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Agenda

CORESTRATEGIC ASSETS

KEY GROWTH DRIVERS

INTRODUCTION TO B2B SOLUTIONS 

44
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Powerful secular trends driving demand

45

Marketing & Sales
OEMs + Dealers

Strategy & Planning
OEMs + Suppliers

Affordability crisis Loyalty is harder to defendIncrease in incentives

Powertrain shifts 
and compliance

Tariffs and supply 
chain volatility

Cycles compressing Vehicle complexity 
exploding

MOBILITY GLOBAL

B2B: GROWTH
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B2B: GROWTH

ADJACENT
Engineering 

Cost solutions
ADJACENT

Dealer workflows

CDP

EXTENDED

Data Studio

Canada, Europe, Australia

Finance & Insurance
EXTENDED

Procurement intelligence

Scenario modeling  

Further penetration 
China, India

Serving a growing $18B TAM

Marketing & SalesStrategy & Planning

CORE

Vehicle forecasting

Supply Chain and Tech

Powertrain intelligence

Aftermarket management

B2B Solutions TAM

46

$18B 
2025 TAM

$6B 
CORE TAM

10%
SHARE OF CORE

$14B 
CORE + EXTENDED TAM

ALL FIGURES AND METRICS AS OF 2025 ESTIMATES FROM INDEPENDENT THIRD-PARTY CONSULTING FIRM; ESTIMATED BASED ON MIDPOINT OF RANGES PROVIDED

CORE

Market reporting

Market Scan

Audience & Measurement

automotiveMastermind
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Strong growth opportunities on the B2B roadmap

47

International Expansion
China
Grow with OEMs domestically and as they 
internationalize

India
Develop and deepen presence

EU, Canada, and Australia
Marketing & Sales expansion

Core Growth
Adoption Growth 
Across OEMs, suppliers and dealers 

Increase Module Attach
Strengthen platform

automotiveMastermind 
Deployed in mass-market dealers 
and with Enterprise EyeQ

New AI-Driven Products
AI FAST Platform       
Enhance planning solutions

Data Studio 
Including pricing analytics and predictive 
market response modeling

One Mobility Global
Intersection of OEMs and Dealers     CARFAX Data Sets     Strategic Partnerships

+ +

$14B TAM IN B2B (CORE + EXTENDED)1

1. ALL FIGURES AND METRICS AS OF 2025 ESTIMATES FROM INDEPENDENT THIRD-PARTY CONSULTING FIRM; ESTIMATED BASED ON MIDPOINT OF RANGES PROVIDED

B2B: GROWTH
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automotiveMastermind AI-powered Behavior Prediction Scores

automotiveMastermind: Predicting and converting the next buyer 

215 Million
Behavior Prediction Scores calculated 
every day

BPS scores are automatically embedded in dealer processes - from 
audience to personalized messages and targeted offerings 

WHO
is in market?

WHEN
will they purchase?

WHAT
vehicle do they want 
to buy?

HOW
will they transact?

56k+
Sales professionals depend 
on automotive Mastermind1 

10%
Increase in customer loyalty2

14X
Average ROI
In 20253

650K
Attributed vehicle sales
in 20253

48

B2B: GROWTHτCORE EXAMPLE

94

53

1. B2B SOLUTIONS INTERNAL DATA 
2. AUTOMOTIVE INSIGHTS, NORTH AMERICAN INDUSTRY PERFORMANCE REPORTS, JAN.2017 ς SEPT. 2022
3. AUTOMOTIVEMASTERMIND PERFORMANCE INSIGHTS REPORT, 2025 
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FAST: Conquering planning complexity with AI

85K+
Vehicle Variants Assessed 
Seamlessly

FAST enables rapid scenario modeling, allowing users to stress-test 
assumptions and instantly see impacts on production, sales, and 
market outlooks

FAST
AI-powered Forecasting and 
Simulation Tool

49

B2B: GROWTHτNEW SOLUTIONS EXAMPLE

Extremely manual 
workflows

Slow planning cycles

Disconnected 
processes

Non-repeatable 
outputs

IƛƎƘ άƛƴǎƛƎƘǘ 
ŀǎǎŜƳōƭȅέ 
burden

80%
Time Savings

$100k+ 
Customer productivity gain per 
planner per year

90%
Automation Rate possible

4x
Improved Planning and 
Forecasting Quality 

40+
Years of experience with forecast 
algorithms

BASED ON INTERNAL DATA AND INDUSTRY RESEARCH (MCKINSEY, DELOITTE, IBM) 
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Data Studio unites users and data in a secure Tierless environment, delivering 
AI-ready data services, robust analytics, and audience activation

Data Studio: Turning data misalignment into opportunity

50

Complex Relationships Aligned Processes

Improve Analytics

Identify Actionable 
Market Opportunities

Optimize Incentive Spend

Reduce Friction Across 
Tiers

Aggregated Data

Cleansing

Enrichment

Analysis

Business Rules

1st Party Data

Proprietary
3rd Party Data 

Advanced
Machine 
Learning

Private Offers 
(Enterprise EyeQ)

Data-as-a-ServiceBehavior Prediction Score Pricing Analytics Market Response 
Modeling

Future Solutions

10+%
Sales Lift

40%
Higher close rate

10%
Reduction in Incentives

B2B: GROWTHτNEW SOLUTIONS EXAMPLE

ENTERPRISE PLATFORM WITH 360º VIEW

BASED ON INTERNAL DATA AND CASE STUDIES ACROSS MULTIPLE OEMS
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Trusted by Sector Leaders

100% Usage by Top 40 OEMs

94% Usage by Top 100 Suppliers

Embedded in all top suppliers, 
OEMs and dealers enables growing module 
attach

Proven Financial Model

$600M+ Revenue

82% Subscription Revenue

Acceleration with AI

215M Behavior Prediction Scores 
Generated Daily

AI embedded across with FAST 
and Data Studio, with rapid 
adoption based on strong ROI

New Growth Opportunities

10% of a $6B Core Market1

International expansion

AI-native predictive insights to manage 
supply chains and identify buyers

B2B: Industry leadership and accelerating growth with AI

51

B2B: SUMMARY

1. ALL FIGURES AND METRICS AS OF 2025 ESTIMATES FROM INDEPENDENT THIRD-PARTY CONSULTING FIRM; ESTIMATED BASED ON MIDPOINT OF RANGES PROVIDED
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MOBILITY GLOBAL

BREAK

52
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CARFAX

Scott Fredericks
President, CARFAX

54MOBILITY GLOBAL
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People have questions at every stage of the Consumer Lifecycle.
CARFAX has answers they trust.

55

Am I leaving money on 
the table?

Which cars are a 
good deal?

²ƘŀǘΩǎ ŀōƻǳǘ 
to break?

What's this car's 
history?

BUY 

SERVICE

SHOP 

SELL 



MOBILITY GLOBAL

CORESTRATEGIC ASSETS

KEY GROWTH DRIVERS

INTRODUCTION TO CARFAX

Agenda 
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Diversified, resilient and subscription-led revenue

REVENUE BY TYPE

81%
Subscription

19%
Transactional

REVENUE BY GEOGRAPHY

85%
United States

15%
International

REVENUE BY PRODUCT & INTERNATIONAL

38% 
Advantage  

22% 
Listings

26% 
Financial / Consumer / 
Other

57
1. PERCENTAGES MAY NOT SUM TO 100% DUE TO ROUNDING 

15% 
International

CARFAX: OVERVIEW

FY25 REVENUE BREAKDOWN1

CARFAX REVENUE

$1,142M
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$928 
$1,039 

$1,142 

2023 2024 2025

CARFAX at a glance

REVENUE GROWTH

~11%
CAGR

58

96%
Total in-market 
awareness

38B+
Vehicle history 
records

40K+
Dealer 
customers

53M+
Car Care customers 

FY25 BUSINESS HIGHLIGHTS

CARFAX: OVERVIEW

MOBILITY GLOBAL
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Leading positions across the consumer lifecycle

59

SHOP 

BUY 

SERVICE

SELL 

23M+
Monthly Unique Visitors to CARFAX 

US Website and App

1.4M+
Annual 

Trade-In Leads

28M+
Vehicle History Report Views 

Monthly

53M+
CARFAX Car Care Consumer 

Audience

SUPPLY

94%
Top 100 Global 

Automotive Suppliers

MARKET

40K+
Dealer Network

BUILD

FINANCE

17
Of Top 20 

Financial Institutions

SELL

PLAN

1.5B+ 
VEHICLES 

IN OPERATION

100%
Top 40 Global OEMS

CONSUMER 
LIFECYCLE 

NEW VEHICLE 
LIFECYCLE

90M 
NEW VEHICLES 

ANNUALLY

CARFAX: OVERVIEW
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International opportunities to 
expand in Canada, Europe and 
beyond

Core strategic assets powering continuous product innovation

+ New Solutions

60

CARFAX: OVERVIEW

Car Listings
2014 launch

Car Care
2019 launch

Showroom Listings

Service Marketing 
Coordination

Predictive Reliability

Ψ{Ŝƭƭ aȅ /ŀǊΩ
 

Vehicle History 
Reports
1984 launch
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CORESTRATEGIC ASSETS

KEY GROWTH DRIVERS

INTRODUCTION TO CARFAX

Agenda 
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4. DEEPLY EMBEDDED IN ECOSYSTEM

Ϧ{Ƙƻǿ ƳŜ ǘƘŜ /!wC!·έ

Dealers show consumers CARFAX 
reports 28M+ times a month

Four core strategic assets, powered by AI

62

3. UNMATCHED CUSTOMER  NETWORK

95 dealer workflow tool integrations

Essential solutions deeplyembedded 
in customer workflows

2. TRUSTED LEADING  BRANDS

96% total in-market awareness

85% mascot recognition

1. PROPRIETARY DATA ESTATE

38B vehicle history records

177K+ data sources

Unrivaled data  + a self-reinforcing network

CARFAX: ASSETS
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Unique data and proprietary IP built over forty years

1987 1989 1991 1993 1995 1997 1999 2001 2003 2005 2007 2009 2011 2013 2015 2017 2019 20232021

10K 500M
3B

8B
12B

15B

18B

21B

23B

4B

26B

38B

VH 

Records 

33B

38+ BILLION Vehicle History Records 

177,000+ Data Sources

92,000+ Service Shops

6,300+ Police Agencies

DRIVE TO INCREASE TRANSPARENCY

2026

>90%
Revenue from unique 
data, proprietary 
IP and analytics  

63

CARFAX: ASSETSτDATA
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Every participant contributes data. 

A self-reinforcing network built over decades 

DEALERS & SERVICE SHOPS

92K+ partners
Contribute service history. 
Get branded exposure

POLICE & GOVT. AGENCIES

6.3K agencies
Contribute accident data. 
Get investigation tools

CONSUMERS

53M+ Car Care
54M Website visits1
Contribute engagement. 
Get free history and alerts

OEM CERTIFIED PRE-OWNED 

36 OEM programs                
Have CARFAX on every CPO

MARKETING & DEALER WORKFLOW PARTNERS 

140+ Marketing partners 
95 Workflow tool integrations
Distribute CARFAX. Get the data dealers need

64

CARFAX: ASSETSτDATA

CARFAX 
Data Estate

177K+
Sources

38B+
Records

6M+
Added Daily

Every participant gets value in return. 

~

1. SEMRUSH, AS OF FEBRUARY 2026
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Trusted, iconic brand with unmatched reach

96%
TOTAL IN-MARKET 
AWARENESS

85%
ά/!w Ch·έ a!{/h¢ 
RECOGNITION 

53M+
CAR CARE 
AUDIENCE

54M 
SEMRUSH 
REPORTED VISITS1 

#1
MOST VISITED 
AUTOMOTIVE 
WEBSITE (US)1

65

1

~

CARFAX: ASSETSτBRAND

1. SEMRUSH, AS OF FEBRUARY 2026
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Deeply embedded in customer workflows

Dealer: 95Integrations Financial: 17 of Top 20 Integrations

OEM CPO: 36 Integrations 
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95 workflow tool integrations. 140+ marketing partners. 
Embedded across the automotive ecosystem

CARFAX: ASSETSτCUSTOMER NETWORK

CARFAX INTERNAL PARTNER DATA AS OF APRIL 2026.
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ά{Ƙƻǿ ƳŜ ǘƘŜ /!wC!·έ 

Consumers Pull 
CARFAX from dealers

Find right car at right price

Purchase with confidence

Avoid cars with costly 
hidden problems

Dealers Push to provide 
CARFAX to consumers

Acquire the right cars consumers want

Build consumer confidence in dealership and 
inventory

Stand out from the crowd with 
CARFAX Point-of-Purchase materials

CARFAX => Transparency => Confidence = More transactions

Consumer pull powers strong dealer monetization

1. COMPANY DATA, SOURCED THROUGH A THIRD PARTY SURVEY AS OF YEAR-END 2024
2. BASED ON MONTHLY AVERAGE DEALER USAGE IN 2025

~2M 
Number of times per month consumers walk into dealerships and say 
ά{Ƙƻǿ me the /!wC!·έ1

28M+
Number of times per month dealers show CARFAX to consumers via free linked 
CARFAX reports online and in their showroom2

ά{Ƙƻǿ ƳŜ 
the 

CARFAX!"

Show them 
the CARFAX!
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CARFAX: ASSETSτEMBEDDED
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CARFAX delivers proven value

10-15x ROI1 Better Decisions Greater Confidence

Dealers 

29% More service visits

39% More loyal customers

~9% Faster inventory turn1

~5% More gross profit1

Financial Institutions

~50% Loan default risk reduction

Faster Fraud Detection 

More accurate loan underwriting

Consumers

92% VHR CSAT

Avoid costly hidden problems 

Maximize resale value

681. CARFAX 2023 ECONOMIC MODEL OF ADVANTAGE STUDY

CARFAX: ASSETS
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CORESTRATEGIC ASSETS

KEY GROWTH DRIVERS

INTRODUCTION TO CARFAX

Agenda 
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MOBILITY GLOBAL

Secular trends make CARFAX more essential 

HIGHER STAKES = MORE CARFAX

More reports pulled More service records
More Car Care relationships

More dealer subscriptions More lending decisions

Vehicles are staying on the road for longer1 Rising New and Used Vehicle Prices1

10.0 10.7 11.2 12.0 12.5

2010 2015 2020 2025 2030

US Average Vehicle Age (years) 

NEW CAR $53,192

USED CAR $28,377

Both at or near all-time highs

$
All-Time High

12YRS
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1.  MOBILITY GLOBAL INTERNATIONAL MARKET REPORTING (IMR) AND CARFAX LISTINGS DATA, 2025 

CARFAX: GROWTH
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Serving a growing $60B TAM

$60B 
2025 TAM

TAM Breakdown

EXTENDED

$18B
Digital Ads
Sell My Car
Internationalization
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15%
SHARE OF CORE

$8B 
CORE TAM

ALL FIGURES AND METRICS AS OF 2025 ESTIMATES FROM INDEPENDENT THIRD-PARTY CONSULTING FIRM; ESTIMATED BASED ON MIDPOINT OF RANGES PROVIDED

$26B 
CORE + EXTENDED TAM

ADJACENT

$34B
Aftermarket services
P&C claims & repair
Shop management
F&I marketing 

CORE

$8B
Vehicle History
Car Listings 
Car Care
Banking and Insurance
US, CA, IT, ES, PL

CARFAX: GROWTH
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Key growth vectors
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International Expansion
Canada
Continue to roll out CARFAX solutions 
including Car Care 
and Listings

Europe
Continue to add geographies including 
Germany and France 

Core Growth
Higher adoption and retention
Across all solutions

Value capture 
Grows with vehicle values and richness of 
report ς
e.g. Future Reliability

Upsells
Dealer Lifetime Program

One Mobility Global
B2B Datasets            Market Scan          Behavior Prediction Scores

+ +

$26B TAM (Core & Extended)1

CARFAX: GROWTH

1. ALL FIGURES AND METRICS AS OF 2025 ESTIMATES FROM INDEPENDENT THIRD-PARTY CONSULTING FIRM; ESTIMATED BASED ON MIDPOINT OF RANGES PROVIDED

New Solutions

Service Marketing Coordination
Dealers reduce wasted 
marketing spend 

Sell My Car
Dealers buy cars from service customers

Showroom Listings 
Increased reach to in-market shoppers



MOBILITY GLOBAL

Lifetime Dealer Program: Increasing customer LTV

293
Monthly volume of Car 
Care users' cars being 
serviced byaverage 
Lifetime Dealer 

14
OEMs allowCo-op 
dollars to be used for 
Lifetime Dealer 
Program

19ppt
Lift in Return for 
Service in Year 1

1,600
Dealers sign ups 
since Q4'25

Low Service 
Retention

Lack of quality used 
inventory

OEM/Brand 
defection

Lack of 
Marketing funds Higher OEM Brand 

Loyalty

16ppt

Solving Driving

19ppt1
Lift in Return for Service in 
Year 1

293
Monthly volume of Car Care 
users' cars being serviced 
byaverage Lifetime Dealer 

16ppt
Higher OEM Brand Loyalty

14
OEMs allowCo-op dollars to 
be used 
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SHOP

BUY

SERVICE

SELL

CAR LISTINGS

VEHICLE 
HISTORY

CAR CARE
SERVICE MARKETING COORDINATION

SELL 
MY CAR

CARFAX: GROWTHτCORE EXAMPLE

1. RETURN RATES CALCULATED AS % OF NEW CARS SOLD THAT RETURN FOR AT LEAST 1 SERVICE VISIT AT SELLING DEALER WITHIN 12 AND 24 MONTHS OF SELLING DATE AMONGST CUSTOMERS WHO WERE ON-BOARDED 
TO THE CARFAX CAR CARE PROGRAM WITHIN 90 DAYS OF PURCHASE DATE


